References

1) Bitner, M. J. “Service Scapes: The Impact of Physical Surroundings on
Customer and employees”, Journal of Marketing, April 1992, 57 - 71.

2) B. Fitzsimmons, James A., and Mona J. Fitzsimmons, Service Management:
Operations, Strategy, and Information Technology, 5" Ed., Irwin/McGraw-
Hill, 2006.

3) Haksever, C., Render, B., Russell, R. S. and Murdick, R. G., Service
Management and operations, second Ed., Pearson Education, Singapore,
2003.

4) Harris, L. C. and Goode Mark M. H. (2010), “Online servicescapes, trust,
and purchase intentions”, Journal of Services Marketing, 24, 3, 230 — 243

5) Heizer, J., Render B., and Rajashekhar, J., Operations Management, 9"
Edition, Peasson Education, Prentice Hall, 2008.

6) Huff, D. L., 1996, A programmed solution for approximating an optional
retail location, Land Economics, 42, 3, 293-303

7) Metters, R. D., King-Metters, K. H. and Pullman, M., Successful Service
Operations Management, 1% Ed., South-Western College Publishers, 2002.

8) Milliman, R. E. (1982),” Using Background music to affect the behavior of
super market shoppees”, Jounal of Marketing, 46, 86 — 91.

9) R. Panneerselvam, Production and Operation Management, PHI Learning
Private Limited, 2" Edition, 2009, New Delhi.

10) Richard L. Francis, Lean F. McGirris, Jr. and John A. White, Facility Layout
and location: An Analytical Approach, second edition, Preutice Hall of India.

11) Verma, H., Services marketing: Text and cases, Pearson Education India, 2™
edition, 2009.



http://www.amazon.com/s/ref=ntt_athr_dp_sr_1?_encoding=UTF8&field-author=Richard%20D.%20Metters&search-alias=books&sort=relevancerank
http://www.amazon.com/s/ref=ntt_athr_dp_sr_2?_encoding=UTF8&field-author=Kathryn%20H.%20King-Metters&search-alias=books&sort=relevancerank

	7) Metters, R. D., King-Metters, K. H. and Pullman, M., Successful Service Operations Management, 1PstP Ed., South-Western College Publishers, 2002.

